Scope of Work (SoW)
Development of Three Kannada Audio-Visual Jingles for NCD Awareness
Project: PRANAA – Karnataka
1. Background
Project PRANAA is an initiative focused on improving awareness, prevention, and early detection of Non-Communicable Diseases (NCDs) in Karnataka. The project emphasizes culturally appropriate, youth-oriented, and evidence-based communication to support behaviour change at the community level.
As part of its Behaviour Change Communication (BCC) activities, Project PRANAA proposes the development of three Kannada audio-visual jingles to promote regular health screening, discourage tobacco use, and encourage healthier dietary practices among different population groups.
2. Objective
The objective of this assignment is to conceptualize, produce, and deliver three Kannada jingles with accompanying videos that convey clear public health messages and encourage positive behaviour change related to NCD prevention and control.
3. Scope of Work
The selected agency / production partner will be responsible for the end-to-end execution of three Kannada audio-visual jingles. This will include creative conceptualization, lyric writing, music composition, audio recording, video production, editing, and final delivery.
Jingle 1: “Love Yourself – Get Regular Screening Done”
Theme: Early detection and preventive health
Target Audience: Adult population (urban and rural)
Key Messages:
· Several NCDs remain asymptomatic in their early stages
· Delayed detection can lead to serious and life-threatening complications
· Regular health screening should be adopted as a routine practice
Scope Includes:
· Development of Kannada lyrics using simple and relatable language
· Composition of an emotion-driven melody that reinforces self-care and responsibility
· Video narrative depicting individuals opting for routine health screening
· Subtle reference to government or public health screening services
· Duration: 30–45 seconds
Jingle 2: “Smoking / Vaping Is Not Cool”
Theme: Tobacco control and youth empowerment
Target Audience: Adolescents and young adults
Key Messages:
· Smoking, vaping, and tobacco use are harmful and should not be normalized
· Tobacco consumption leads to cancer, heart disease, diabetes, and lung disorders
· Young people should be encouraged to resist peer pressure and make informed choices
Creative Approach:
· Use of rap elements blended with popular Kannada folk rhythms
· Energetic and youth-centric presentation
· Visuals highlighting confidence, sports, creativity, and positive refusal
Scope Includes:
· Youth-friendly Kannada lyrics with strong, memorable lines
· Original composition combining rap and folk music styles
· Contemporary visuals reflecting youth culture
· Duration: 30–45 seconds
Jingle 3: “Healthy Aahara – Healthy Jeevana”
Theme: Nutrition and healthy lifestyle
Target Audience: Families, women, and general population
Key Messages:
· Reduction in consumption of junk food and sugary beverages
· Promotion of reading food labels and mindful eating habits
· Encouragement of local, seasonal, and home-cooked food practices
Scope Includes:
· Kannada lyrics rooted in local culture and familiarity
· Warm and positive musical tone highlighting traditional food values
· Visuals featuring local kitchens, markets, and family settings
· Positioning food choices as a preventive health measure
· Duration: 30–45 seconds
4. Deliverables
For each jingle, the agency shall provide:
· Final Kannada audio jingle (studio-quality)
· Lyrics document (Kannada with English transliteration / translation)
· High-quality video (Full HD; suitable for television and digital platforms)
· Edited versions suitable for:
· Social media platforms
· Community-level screenings
· Health facilities and outreach activities
5. Quality and Compliance Requirements
· All content must be scientifically accurate and aligned with national and state NCD guidelines
· Language, visuals, and representation must be culturally appropriate for Karnataka
· Messaging should be non-stigmatizing, inclusive, and positively framed
· Music, visuals, and creative assets must be original and royalty-free
6. Coordination and Review
· Concept notes and draft lyrics shall be submitted for review and approval prior to production
· Rough audio and video cuts shall be shared for feedback
· Final deliverables shall be submitted after incorporating inputs from Project PRANAA and relevant stakeholders

